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Extended
payment capabilities
Our partnership with Discover® Global Network allows 
merchants which use PXP’s point of sale and eCommerce 
solution to accept payments from the 280+ million 
cardholders around the world,  who collectively represent 
$500+ billion in spend opportunity.

The Discover Global Network portfolio of cards includes

Discover® Card Diners Club International® 

Brazil South KoreaIndia Serbia

25+ Network Alliance Partnerships
issuing partners including but not limited to



page 3Discover® Global Network

Benefits of accepting 
Discover® Global Network

Reach a global audience in more than 
200 countries and territories

Attract more than 280+ million cardholders 1 
around the world

Tap into a $500+ billion spend opportunity2

Engage with a loyal customer base as Discover® 
ranks highest in brand loyalty 3 in the credit card 
category

Benefit from a loyal customer base as 70% of 
cardmembers selected Discover® as their primary 
card because of the rewards program 4

Drive cardholder spend with Discover® Global 
Network acceptance and signage 
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Discover® Global Network 
is the fastest growing 
global payments network5

© 2021 DFS Services LLC

2018 2019 2020

44m 49m
51m

$300b+

$375b+

18%

4%

20%

Volume spent by
Discover Global

Network cardholders

Global merchant
acceptance

Discover Global
Network unique

cardholders

2021

280m

60m

$415b+

270m

189m

150m

$500b+
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Competitive pricing

• Competitive pricing (parity)
domestically and intra-Europe

• Interchange competitive with
industry

• Streamlined and simplified fee
structure (e.g. No ‘DCC’ fees)

Partnership approach 

• Multiple card brands, one network

• Dedicated sales, marketing & SME
teams to support your growth

• Partnership approach & credentials

1. DFS, Internal Reporting, 2021
2.  DFS, Internal Reporting, 2021
3.  According to the 2020 Brand Keys Customer Loyalty Engagement Index Report.
4. C+R Research Study of 1,808 Discover® Cardholders, August, 2020, commissioned by DFS Services LLC.
5.  Based on signed network alliance agreements over the past twelve years with major payment networks within respective countries 

- Panoramic Research study, conducted 2020
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